
THE 2008 QUEEN'S CUP STEEPLECHASE
FACT SHEET

VENUE: The Queen's Cup Steeplechase racecourse is situated on 300 preserved 
acres in Mineral Springs, North Carolina, in bucolic Union County

RACE DATE: April 26, 2008

LOCATION: Mineral Springs, NC (approx. 45 min. from downtown Charlotte & less than 20 minutes
from the I-485/Providence Road or Johnston Road interchange)

SCHEDULE: All-day event. Gates open at 10 am.- close at 7 pm.

OPENED: Inaugural Race Meet held on November 18,1995, originally called the ÒTaste of the
ÔChaseÓ. Attracted over 1,000 guests.

ATTENDANCE: Over 15,000 in 2007

GUEST ORIGIN: Charlotte DSM market region and entire Eastern seaboard and as far away as California
to the west and England, UK to the east. In 1998, the QueenÕs Cup brought Princess
Anne, daughter to Queen Elizabeth II and Dick Francis, prolific mystery writer. In 2002,
screen actress Andie MacDowell was a guest of a PSL holder

GUEST DEMOGRAPHICS: Male 49%, Female 51%:  HH Income $65,000 +

PRIMARY MARKETS: Mecklenburg, Union, York, Lancaster, Cabarrus and Gaston Counties

TICKET PRICES: General Admission - $40 a person:  Children under 12 are free. GA Parking is FREE.
Reserved parking begins at $150/car up to $3,995 for a Lawn Box
Race Partnerships start at $22,500. Corporate hospitality tents  - $3,950 to $17,500.
PSL offering on key parking and lawn box spaces Ð over $450,000 sold

STAFFING: Over 350 volunteers needed to run event

CHARITIES: 2008 Designated Charity: Make-A-Wish
Over $350,000 donated to Queen's Cup charities since 1995

ATTRACTIONS:
• Men's, Women's and Children's Hat contests
• Most Elegant... Creative... Whimsical Tailgate contests
• Abundant people watching
• Jack Russell Terrier Races
• Pony Rides for Kids ($3.00 a ride)
• Fox Hound Walk by Mecklenburg Hounds, Inc.
• Jockey Walk around the racecourse with fans
• Interactive KID’S ZONE
• Opening Ceremonies featuring the world famous Grandfather Mountain Highlander's

Pipe Band, raptor release, live singing of National Anthem, Color Guard
• 6 live thrill-raising Thoroughbred horse races with the Queen's Cup Allowance Race

over a variety of 16 challenging 4 foot Hurdle fences Ð over $100,000 in purse money
• Original Queen's Cup Steeplechase Souvenirs and artwork by local equine artist

Veronica Clark
• The Hot Walk Party, as the last party of the day, with free entry, food & soft drinks,

cash bar & live entertainment



QUEEN'S CUP SUBSCRIBER PROFILE

Race Fan Total Household Income
Female: 51% Under $50,000  Ð 12.7%
Male: 49% $50,000 - $149,999  Ð 60.3%

$150,000 - $249,999 Ð 19.8%
$250,000 or more Ð7.2%

Education Level
High school - 6.0% College Graduate - 50.0%
Trade/Tech Diploma - 10.5% Graduate or Professional Degree - 26.9%
Some College - 15.7%

Attendance
80% Return to steeplechase races year after year 18% Attend Pro baseball
55% said First Time Attended a Race 3% Attend Pro football
45% said Had Been to a Steeplechase Before 6% Attend Pro golf
5% Attend Pro tennis

Race Fan Ages What They Drive
Under 18 29.7% Ford 15.4%
18-24 9.7% Mercedes 7.1%
25-34 42.1% Toyota 6.5%
35-44 44.8% Chevrolet 5.9%
45-54 41.4% BMW 5.2%
55-64 17.2% Honda 5.2%
65-74 4.1% Jeep 4.9%
74 or older 2.8% Volvo 4.6%

All Other Makes 45.2%

45% own Three or more cars 
37% own Two or more cars 
Own:  86.6%
Lease: 13.4%
Plan to purchase/lease a new car in next year: 29.2%

Credit Cards owned
Visa Ð 83.4%
MasterCard Ð 46.2%
AMEX Ð 33.1%
Discover Ð 12.4%

Cellulars Business Travel
53% own Cellular Phones 35% Three or more weeks per year

Image Enhancement Residence
60% Could Identify lead sponsors 91% own their own Home
66% Image of Sponsors are enhanced 32% have a second or vacation home
64% likely to buy from sponsor 72% Two or more occupants

Do They Have Children? Did The Children Come To The Races?
50% said Yes 31% said Yes
50% said No 69% said No



Marital Status Employment Status
Married - 70.6% Self Employed - 43%
Single - 16.9% Retired - 21%
Divorced,etc. - 12.5% Executive Level -11%

Upper Management - 6%

Own/Invest/Involved Brokerage Firms
Common Stock - 80% Full Service Broker - 57.2%
Mutual funds- 75% Discount Broker - 15.2%
Charities - 56% On-Line only broker - 5.4%
Other - 14% Don't Invest with a broker - 22.3%

What Hospital Would They Go To
For Major Healthcare Needs? Where They Live?
Presbyterian - 43.4% Mecklenburg County - 57.4%
CMC - 33.0% Union County - 17.5%
Union Regional - l4.9% Gaston County - 2.6%
Mercy - 4.3% Lancaster County, SC - 2.3%
University - 3.9% Other Areas - 20.2%
Other - 10.5%

Who Insures Their Health Care Needs?
Blue Cross/Blue Shield - 26.4% Cigna - 5.4%
Aetna - 5.7% Prudential - 3.8%
Provident - 5.7% Other - 43%

Where They Grocery Shop? Where They Department Store Shop?
Harris Teeter - 78.8% Belk Brothers - 66.3%
Food Lion - 8.5% Dillards - 11.8%
Other Ð 12.7 Walmart - 8.7%

Other - 13.2%

Survey taken 1996 & 2000
Includes both Queen's Cup and National surveys
Accuracy: 4%+/-



Survey Taken October-December 2000 by
Center for Spectator Sports Research
University of Massachusetts, Amherst

Responses were averaged based on 1=Disagree Strongly, 3=Neutral, 5=Agree Strongly

Question Queen's Cup Steeplechase
Race Meet National Avg.

Subscribers feel they receive great value 3.87 3.98
for the cost of the ticket

Length of time between races is just right 3.98 3.96

Important each factor to a subscriber attending the Queen's Cup

Fresh Air & Beauty of the setting 4.63 4.55
Opportunity to socialize with friends & family 4.57 4.47
Excitement of the races 4.28 4.24
Beauty of the race horse 4.04 3.94
Wholesome family environment 4.03 3.90
The fact that money is being raised for charity 3.98 3.87

How much do these issues/activities add to your enjoyment of the day?

Overall Enjoyment of the Day 4.85 -
I plan to attend again in the future 4.77 -
I found the course well designed 4.73 -
Ticket cost was a good value for the money 4.19 -
I wish there were more activities for the kids 3.20 -
PSL's provide good value for my money 3.02 -
Jack Russell Terrier Races 4.00 3.78
Tailgating Contest 4.26 3.73
Children's Activity Center 3.55 3.37
Music Performances, bands 3.99 3.51
Hat Contest 4.15 3.28

How many family members live in your household?

Zero to 2 55.3% 62.1%
Three to Four 37.6% 31.9%
More than Five 7.1% 6.0%

How many vacation trips did you take last year?

Zero to One 10.2% 15.3%
Two 27.0% 28.5%
Three 29.9% 23.8%
Four or more 32.8% 32.4%

Automobile Model Year Info (all fans combined)

1999-2001 - 30.6%
1996-1998 - 34.4%
1995 - 8.2%
1994 - 5.8%
Before 1994 - 23.0%

Plans to use the internet to make purchases in coming year? 61.0% 59.7%


